
WIREFRAMES

One tool for planning how a proposed website will function is the wireframe. Wireframes, also known 
as a page schematics or screen blueprints, are visual representations of possible or proposed functional 
layouts for web pages. They include the arrangement of the interface and how the navigation works. 
The goal of a wireframe is to demonstrate how both the individual pages and the total site operate and 
therefore how they serves the needs of visitors and clients.

Wireframes may be created by business analysts, developers, designers or a collaborative team and are 
typically presented without typographic style, color or media, since these interfere with understanding 
functionality and behavior. There is usually text included in the wireframe, but it is kept basic: just the 
titles of navigation links as they would appear on a live site. The basic philosophy is that you should be
able to figure out where to go and what to do on a simple black and white design. If you can't, no 
amount of color and media is going to fix the functionality.

Example of a wireframe:
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Wireframes complement visual design by communicating exactly what each page does, not simply 
what it looks like. Thus, they connect the underlying conceptual structure, or information architecture, 
to the surface of the website, effectively marrying these layers together. In a nutshell, wireframes are an
important step because they cement functionality. They clearly establish the relationships between 
pages of a website, and they ensure you are serving the needs of the end user and client.

That said, wireframes can be a contentious part of the design process, particularly if you are part of a 
team of people with overlapping roles, such as analysts, developers and designers. Conflict may occur 
when individuals see the wireframing process differently. For designers, wireframes can also be 
frustrating because their bare bones aesthetic may be difficult to relate to actual screen aesthetic, 
especially since they are static and can't accurately represent things like dropdown menus. In order to 
overcome this and get a more complete sense of how a site will behave, wireframes for a website will 
often contain several "states" of each page, showing how the interface will behave with unactivated and
activated dropdown menus, hover effects, animations, etc.

Wireframes can be physical drawings or they can be produced digitally. There are a number of free 
software applications dedicated to creating wireframes, or they can be easily made in Photoshop, 
Illustrator or any number of other programs. Wireframes can be low fidelity or high-fidelity. Lo-fi 
wireframes are quick and dirty with rectangle content and dummy text. High-fidelity wireframes 
incorporate a level of detail that more closely matches the design of the actual webpage.

Typically, you will make wireframes for each of the key pages in your site. The wireframes for child 
pages may end up looking similar or nearly identical to a parent page or they might be quite different, 
sharing only few elements. It depends on the needs of the website content and audience.

Wireframing can occur at various stages of the web design process but typically begins after some 
research, analysis and site mapping have occurred. Sometimes designers work through initial layouts 
with rough wireframes. Other times wireframing helps determine final construction of a site. And 
occasionally it's a little of both, with wireframes being revisited as a site design progresses.

One nifty tool:
http://www.wirify.com/ allows you to see any existing website as a wireframe.

http://www.wirify.com/
https://en.wikipedia.org/wiki/Information_architecture

